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Clearlight
pholding the tradition
by Scott Zebny
If the names Screwz, Ju-Ju, Mark-up, Boob, Scumbag,
Schnuggle-bum and Wahoo mean anything to you,
then you obviously know a lot about fine journalism
and the Clearlight staff.
Although the staff had to struggle through a change in
leadership, with the guidance of advisor Mrs. Shirley
Moravec, it still managed to maintain its usual standard of
excellence. Ad manager Scott Zebny replaced Mark Nie-
mann as editor-in-chief a third of the way through the
year. With Scott and his trusty side-kick Susan Shoaff
came the attitude of, "No matter what happens, we're
going to have fun!" And fun they had, but in a way only
Clearlight staffers could enjoy.
One game that every staffer was forced to play was
called "rejection." Staffers ventured forward in groups of
two and three to sell their ad quota. To win, a staffer had
to return to room D-6 in one week with at least $75 in ads.
The winners received a pat on the back from Scott and
the right to see the sun rise the next day. The losers
weren't quite this lucky.
Of course while selling their ads, staffers were also
required to spend hours of fun interviewing people, tak-
ing pictures, and writing their stories. Clearlight published
stories on subjects such as drunken driving, dangers in
dieting, and Scientology. "We really worked on improving
our writing this year," said Susan Shoaff.
Clearlight was nominated for the "Gold Crown Award."
In order to receive this honor they had to win five out of
five All Columbian Awards. Only three school newspa-
pers are picked from the South, and eighteen in the whole
country.
After selling all of the ads, and completing all of the
stories, six or seven staffers would pile into their cars and
drive to the Poynter Institute in St. Petersburg to typeset
the stories. "When I told my friends that I'm going to miss
school the next day, they all thought I was lucky. Little did
they know that I had to spend all day typing. Most people
didn't realize the amount of work we had to accomplish
while we were there," said assistant sports editor Julie
Con't
Clearlight purchased a new typewriter to help staffers meet dead-
lines. Feature and sports reporter Tracey Ellis works on a story before
she hands it into the editor Scott Zebny.
Distributing Clearlights, Eric Radcliff and Kirk Laursen sell a Clearlight
to Scott Hortenbach. Although most of Clearlights expenses are covered
with ads, distribution plays a major role in Clearlight affairs.
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